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Shnwtﬁif&?aﬁflfﬂﬂcﬁder% ITCHENS & BATHS

Today's kitchens and baths showcase the
Smportance of design and details consumers
want when deciding to remodel these impor-
tant arcas of their homes. Functionality and
“Tuxtiry characterize many of the upgrades
homeowners want when transforming their
kitchens and baths into personal retreats.
Americans paid an average of 526888 for o kichen
remcdeling job in 1998, with the tvpical proj-cet includ-

ing three [eatures — custom cabinetry, a garbage dispos:
al and bulli-in apphances — according 10 A recent study
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Design and details ...

rebeased by the Matlonal Kitchen & Bath Association
MNEBA'S 1990 Desien Tremds Survey notes that com
puter centers, stereo and TV equipment, a butler's pantry
and warming drawiers also were popular kitchen features
among comsumers. But the ever-improving  microwave
o was the most requestod product in Kitchen: projects,
“With all of the wehnologtcal wsdvances in microwaye
and comvection cooklng, today’s consamer can't live
without one,” savs Jelf Burton. 1999 KKBA president
Amerea’s kitchens s also getting bigges, with 69
percent of the kitchens remodeled in 1998 averaging
miome than |50 sq, 1t
Cranite once again gaimed ground as one of the wp
counter materials, and was used in 33 percent of all
kdtchsen jolas in: 1998, Solkd surface material, although sull
thie No, | msaterial of choice, slid 11 percent in counter
LA
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MARKET TRENDS: KITCHENS & BATHS

Cther notable kitchen design trends
include:

« Ther popularity of pull-out shelves

= The use of pantry cabinets has

ddropped

» Wine coolers were nsed in almost 9

percent ol kitchen remadeling jobs

» Freeper/eefriperator  drawers. were

featured in 7 percent of all kitchen
prajecs

* Maple cabinets continue 1o be the

st papular

* Condumens spend  approximately 50

percent of their Kichen remodeling
budget on miew cabinets, 13 percent on
counteriops, 8 percent on applliances,
4 peroent on lixiures (Sinks, fucets,
i) amd 2 percenn on-ooring,

I genersl, consumers ane looking for
saphisticated, functional Kitchen designs
that are increasingly costoanboed and per-
sonalized to accommodate expanded
activities ~ cooking, cating, homework,
entertaining  and . family  functions
Multicook preparation and cleanup areas
characterize many of today's kichen
destgns, which ame ineorporaging e
nafural materials, like grnite and con-
crete countertaps. mare professional/oom-
meereinl stainless steel appliances and sur-
fces. - aswell as mare architectural mill-
wirk andl (ree-standing cabinets that lnok
likes furmiture

Bath trends

As Tor bathrooms, dual shower hisds,
by spravs and whirlpool tibs contine
tor b frequenitly asked-Tor [uxuries

According 1o the survey, the average
price of a bathroom memodel in 1998 was
511,605, More than 15 percent of the jobs
trucheded dual shower heads, while 28 per-
cont had shower svstems: Sterea’TV cin-
ters were used injust more than T percem
of all bath remodels thist yesr

“Bathaooms today are personal retreats
[romm everyday life,” notes Burton

Lonsumirs have adopted an attitude of
“Why not include everything yvou need 1o
relax and enjoy the small amount of per
sanal tme you have for voursell!”

Bathrooms also continue to grow in
stzee, The number of bathrooms emodeled
that were less than 65 sq. ft. dropped from

ahout 43 percent in 1996 10 38 peroent in
1998, Skxty-one percend of all bathnsoms
remaodeled used an existing space, while
15 percent added & bump-out or addition.

Consumers spemt on avenge almost 31
percent of their budget on cabinets, and
nearky 23 percent on installation or labor
for the joby Fixtures and fittings cost just
more than 15 percent, countertops 11 g
cent, and flooring 6 percent.

The Kichen  Cabiner Manufacturers
Association  predicts | eontinued  sales
growth for Iis members

According 1o surveys and analysis per-
Tommed by W, DodpeMeGrw HEOL total
cabinet dermand for 1998 increased 18 per-
et from 78,3 mdlfion wokts in 19597 o 797
millon unies i 1998 Cabinet demand - in
resiiodeling remained strong in 1998 a1 58
million unlis This constrection Sector & pro
Jected 10 Increase 1o 586 million unis in
19959 amd 592 million units in 200, The
repair and remodeling market now scoounts
for 75 percent of the LS. cabinet market.

Lontinued low nflation, histodc low
ernployment and a recond-setting econo-
my continue to fuel strong demand in
hath the new housing and remodeling and
repalr markérs.  Higher  interest  rates
appear 1o have cooled the hot sconomy
sufficlently 1o allay fears of inflathon,”
savs Dick Tis, KCMA executive vice
president.

Ciabined manufacturers alomg  with
other emplovers are experiencing difficil
ty in findling skilled workers and respond
ing to the competitive challenges of
nereasing productivity and adding valee

Mo trchnology has made i possilile
for the Indusiry (o satisly  consumes
demands: Tor  Improved produces with
many value-added features.” notes KEAA
President Ralph Lackner. “Many compa
mies are adding new plams or enbacging
existing facilities. Cverall, the Indestry
remains positive wnd upieat.

Design key to success
With the money homeowners ane
spendingg and willing 1o spend on crem ing
their dream kitchen and/or bath {approx
meately 340 billion - anoaally, according
1o Kitchen & Bath Design News), iv's casy
for a femodeler to develop a false sense of
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Lecurity in Ihink!uH a kiichen or
bath project §s an easy sale, Talk
to remodeling trainers and you'll
guickly discover hiw Important
cheslgn amdl  imiplementing  the
ietails of the design ane (o secur-
Ing a kitchien or bath project.

Robert Oxdisy of Robert Oxley
Iraiming and  Consulting  in
Denver put i best by saving,
“Destgn is the difference botween
warking for wages and making
big bucks.”

While design is making on
increasing  importance oo all
aspects of remodeling, kitchen
and  bathmons are partbcolarly
sensitive o the design detaiks

“Consumers:  havis
very knowledgeable and sophis-
teated dnowhat can be done o
create  thelr own  Hithe retrear,” Oxley
rotes. “Hiwey have the money and they e
looking for someone who ean make i
happen. They re busy and they don't win
(ooworry about the detalls. Thiey re loaking
for thie: remiodeling contractor whoocan o
iall,”

What's unique about kitchen and bath
projecis oday i they go well beyond the

become

functional aspects many. Consumers. were
projects
Function Is Important, but the ovemll
eovirommeni B5oas  equally fmiportan
ok

“The kitchen and bath of twday s a
symisal of who we are bl a retreat Tooin
the hectic  Iifestvlie we Hve in o order (o
becomi who we ane,” Dxley savs. “Peaple

satislfied to achieve in past

want & pliace to melax, bist they also won
a piace 1o eotertain, a place thar lees the
piests know that they've made 3t (hat
they're suctessful ”

While Oxcley doesn’t polng to any new
progect or maderials as sipnificant trends
in Kichen and beath enddeling projects,
b o S0 the overall design as thie brand
lentification comswmers are looking (o
achieve,

“For the most parnt. cabinets are cabd
rets,” hesavs: "Whist the remadeling con
tractor is able to do in deslgning how the
cabinets e -tsed s what 5 important i
creating the personalized project the cus



toarmer waiis. Winving o desbiznes or architect availabilie is . whidl sep
antles the remodeler wiho's wirking out of the back of his sk
from the trose deshrmnlld remsdeler. You con ke an 58060
klwehery amd make i ook Wos!' by -|II||I5|'. jitng 'la-;."'||'l"l L E
ittt ilesign

Pete Schor, another remodeling sducatarirainer o oweeer of
Ivramic. Resulis in Portland, OF; adds dim s homeowisers ot
fit their homes 1o 1t thelr changing ifestyle needs, remodelers
putis] 1o beconme more: avwaie of the larest iechoology designed oo
pccommmodate those changing Hifestyle needs

Afier thee ohiks Teave, mmny homaosaners ane decldling 108 e s
fort tme o remodel Kifchens anid kths (o soocomnowxkte el
needs and desires.” Schor savs, "They haye the money and |n
ey cases ey, now e miditional speace gmpEy - Dedinoms,
that can be converted oo larper Bath o sepommte ooy fesenciss
iF Sy Hemotielers whio are avwaee of diflerem produet ogeins
can Like advantape of that siestion: by, pecommending sdding a
siram rocen ar s 10, the resoodeling Prepjeat

Uther products, Bike Thoar wanmnlig systems, can be an gasy
Juscuiry add-on for rensodelers when desipning o kischon or bath
rubaodod

David Mewton of Diveld Newton & - Associates, a Tennesso
bsedd pemodeling waloer, agenees that maony . Kids hen and btk
remncededs e ripe for additional lnxury upgrades

“There are so many omeosmers who've decikded 1o stay in thels
padsting Biornes aind swant o made improvements o0 thelr ey
iirnd also create o haxurious envitonmend.  Newion savs, TWe see
peogdis cOnvering Pwo- persan Tubs (o two- prson SweTs W nol
ol se g cont e sse of high-end prochects Like granite and ma

hle, bt olso & tremd forvand isinge cabinets and ather archilectorl

mibllwork that ook mone HEe fumiioee
Homeowners  want o create  kiichens
ehesigreen] aroueed lumiliiee froan thedr prst
They want chisplay aress (o hidd Some of
thelr treasaered possessions and odher iEeims
thist remind them of thelr pass

Quality products in
demand

Callicr & Thompson Kirchens & Baths
a0 milben 5t Lowls remodeler, b disian
i and  bullcding 250000 10 325K
Kitcherns and $12:000 hatlooms

We'ne (mstalling o lod of graniie anl
soldd  surfoce counfers. amd wine Ak
installing more bl finished cabinets,”
notes Thompson Price,, company st
ik, “Customers e moei in the wisy al
presduct sebection’ and it s easior Lo thein
bid cfarmie ap Wil the money (financing) to

e whing they really wani
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MARKET TRENDS: KITCHENS & BATHS

cont et e~
Wian pEEonl the
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mercial-looking. appliances, As Price pul
i, “customiers an pobng for the [ook

"W e

[Towcrs,

also) installing  more wood

Price savs. " Design mud derails an
|"-.-"I:'..I||i||i.1. o this cusioaner ooy

Mike Backus, president of Grednskirg,
PA-based  Manor: House  Kitchens. Ine
echoes similar sentiments on upgradies he
seirs i the market,

Werm seelng the: availability of better
prosucts that a more educated  consumer
wanids when reimodeling a kiichen or bath
D eustomers nol ondy want botter coun
ters and appliances, thisy also want upgtad
ol plumbibog fxtures ond colbdnets

While 60 peccent of  Vemor House's
kitchens are roplacement jobs and 490 per
CiErl canplote put ahd replace, Biackis
SAYS most customers don't compronmise, in
the finished details, Thsy swant Giney cab
il finishes and faney mioldings, "They
normmally aren't working within a specific
haackpet. They look o what's affordsbls,”
Backus savs, “Ohoce they see whil can be
gocumpishe, ey just want it done, and
thve Clesnn ® vt ton si Dothiered with all the
[litle cheganils”

Mirmay Grass. president of $32 million
LS. Femodelars: In

average price of the Ritchen remiodels his

savs thuet with thee

ompany  inswalls mnnkng 565080, cus
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foamers Ae '.'.'||||||;_l| TN ‘\.I_h'r.ll m Htthe exclen 1o

gl o oy lixury fesliies
We provide an cconoinical way 1o
tgachiite o kitchen with new cabinet fronis
a few extra cabineis and sometimes the
Ciromss savs

sldition of & cemter sk

W eoninmeE 0 seE e Custiomey

deciding wospend o il more in oder 16

uperadie countees and other features
DreantMakor & Kitchen  Iw

Worbdwide, a 517 million

Hith
kitchen aned
bath franchise operation baesed in Yacn,
gl Kiehen

foak lon
ways (o imgirove the functiomal and aes

TX, continues 1o see the price

[EHECES  ITTEs® a8 CUSTmers

thtle aspects of thelr Kitchors

People want o brighten up  thedr

Kitchers arkd they also wani o open up

their Kilchers o0 other apeas ol  Osed

logmie,” sayvs Poadg Dvyer, president' of the

Iranchise opemation,  Lonsumers are more

echucated about vialue, 11 they e not ready

lor & compléte gul and replsce; they, still
warnt some ol the features anil aceessories
that are typical of a niw

Wheither workbnge with coustonsems whs

kitchen

plan to gul and- repace their kKichens o
haths, o custamaers whio am -1.|I||!.:-|'. linnk
ing 1o spruce’ up thelr Kichens or baths
ith remodelers

the distalls

CLSIOHTWETS Wani [0 work w

whn will ke care of  pll

required. QR

Suppliers’ perspective
"Kitchens are either being enlarged

or united with fomily rooms and great
rooms 1o allow family members and
friends o gather 1ogether. Becouse of
this unification, hemeowners want quis!,
ettective venfilafion ta control and alimi-
nake mchmg odars, maisture and heat
from permecting fhroughout the open
areq, Proper ventilation of quiet bath-
room exhaist fana thot remove meisture
and heat fram the bathroom is also an
impartant frend.

Karen Collins:

Broan-NuTone

"As the Baby Beomer generalicn
oges, safety becomes an even grecter
concern, lending itsell fo why more
‘Boamers are converting their tubs into
showers, And bacausa thair lives are
busier than aver, they [ust oren't finding
the time to sook in the fub.*

Davis Glossberg
Luxury Bath Syshems

"Homecwners today are leoking for
coivenience and parsonalized siyle in
their kitchens; such os sininless steel
undermount sinks thot offer good looks
and easier kichen cleanup because
there is no rim lo get in the way when
wiping water and food !-l:l'ﬁ;:‘g'ﬂm thsee
countertop into the sink.” o

Alon Dane
Elkiay

"W continue ko sea mome cusicmens
opling lo use a mix of surfocing motee-
als when remodeling their kitchens and
baths. Corion continues 1o enjoy fremean.

dous growih as consumers look for more
d'm;gn Heicibsility and partarmance from
surfaces.”
Dean Murray
DuPont Corian

“Brushed finishes with a mate like
appearance are bacoming much more
popular, Consumers are asking for
options and the ability 1o customize the
lock of their bath or kilchen, We're alio
seaing more consumers loaking for o
customizable spodike experience in their
shower that includes bady sprays, hand
showers and multipls shower haads ”

David Lirgjelalier
Moen



