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INSIDE: ELECTRONIC CONVENIENCE | ETAILS | RAPIDSITE SOFTWARE

NEW GADGETS. NEW SYSTEMS. NEW FUTURE

puddpes critiqued 160 entrics. (See
tion, coo h i complete list of winners, page 178. The categorics
that keep us coming back. Others are unin-  are lige-volume builders, small- 1o mid-sire builders,
B reresting, or worse, amatcurish. manufacturers, and hamber dealers.) (e ptge 176)
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Wb sites, just another marketing tool not long  line, they ¢ visit the community. These days, a
ago, are now indispensable. Prospective buyers, great site means more than bra
comfortable with online ordering and all manner  means business,
af infors pathering, routinely  choose 5o take a look at the following winners and you
builders based on their sites. Indeed, the online  might find answers to some of your Web challenges
store has replaced the model home as a first point  And after reading our story, visit the winning sites
of contact. If buyers don't like what they see on-  online, There are some great tips for the taking!

ping rights—it

JOHN LAING HOMES (WL HOMES)
(GRAND AWARD: -VOLUME BUILDERS

This corporate site eamed top marks for content,
presentation, and ease of use. Cartoon pictures make
for clear navigation. A map shawing the company’s
six-state oporation easily hatlinks ta its separato
divisions where thorough information about the
divisions’ communities is just a click away.
Ever-changing “people” photos bring life and inter-
es1 10 the site. Similarly, special attention to the
language used adds persanality, creates a mood, and
succeeds at warmly inviting the visitor to venture
further—from map to community to model photo to
fioor plan {see smaller image, top right).
Buyer-friendly foatures inclide the capahility to
submit warranty requests onling, 10 request the com-
pany's newslatier, and to choose the way Information
is sent. Also on the menu are a mortgage guide.a glos-
sary of homebuying terms, and move-in checklist,

BOWA BUILDERS =T =

GRAND AWARD: SMALL TO MID-SIZE BUILDERS pepes ALY R
Created by the company's construction vice president G,
In his spare time. this site is proof that an effective on- i
line presence need nat break the bank. A dramatic e
360-degree moving panorama of a BOWA home Y.
adorns the opaning page, and the site is chock-full of st

phatos—more than B00—that show off the work of e

this Virginia design/build and remadeding firm. In fact, :"'_

throughout the site BOWA lots images tell its story: A
series of photes track the progress of each project
(see smaller image, bottom right). On anather page,
an explanation of the process—from initial phone

ian through helps answer

prospocts’ basic questions. Overall, the site is woll
organized and easy to navigate and offers good
contact information,
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